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The iPhone, introduced by Apple Inc. in 2007, transformed the smartphone
industry and became a cultural icon. With each new release, Apple has pushed
the boundaries of technology, delivering improvements such as better
cameras, faster processors, and enhanced software features, solidifying its
position as a leader in the smartphone market. The iPhone's ecosystem, which
includes services like iCloud, the App Store, and integration with other Apple
products such as the Apple Watch and AirPods, has created a seamless and
interconnected experience for users, making it an essential part of modern
digital lifestyles.

Known for its sleek design and innovative technology, each new iPhone
release brings exciting features like Face ID, top-notch cameras, and powerful
processors that captivate users worldwide. The iOS ecosystem offers a vast
range of apps and services, transforming the iPhone into more than just a
device—it's a gateway to creativity, productivity, and entertainment. Apple's
strong emphasis on privacy and security adds an extra layer of trust, making
the iPhone a preferred choice for users seeking a seamless and reliable mobile
experience.

The upcoming comparative analysis will focus on benchmarking iPhone
models 11 and 15. iPhone 11 introduced significant upgrades in performance
and camera capabilities, while iPhone 15 is anticipated to push boundaries
with advanced features and innovations in design and technology.

About iPhone
A Game-Changer in Technology



Google Trends 
Conducted the search interest of 10 years for iPhone a comparative Google Trend analysis for data worldwide using the
search term "iphone" for a period of 10 years from 2014 to 2024

Wikipedia Pageview Analysis 
Conducted volume over time search for the number of clicks for "IPhone"  for the United States of America for a period of
nine years from 2015 - 2024. 

Brandwatch 
A 10-year analysis from 2014 to 2024 of the volume of posts worldwide for the query dataset “iPhone - Model 8 thru iPhone
15” using the Boolean:

(((iphonexs OR "iphone xs" OR iphonexsmax OR "iphone xs max" OR iphonexr OR
"iphone xr" OR iphonex OR "iphone x" OR iphone8 OR "iphone 8" OR iphone8plus OR

"iphone 8 plus"OR iphone OR iphone11 OR "iphone 11") OR "iphone 8" OR iphone8
OR "iphone 8" OR " iPhone 8 Plus" OR " iPhone8 Plus" OR " iPhone 8Plus" OR
iPhone8Plus OR #iphone8 OR #iPhone8Plus OR "iphone 11" OR iphone11 OR

"iphone 11 pro" OR iphone11pro OR "iphone 11 pro max" OR iphone11promax OR
#iphone11 OR #iphone11pro OR #iphone11promax OR "iphone 12" OR iphone12 OR
"iphone 12 pro" OR "iphone 12 pro max" OR "iphone 12max pro" OR "iphone 12 mini"

OR iphone12promax OR iphone12pro OR #iphone12 OR #iphone12promax OR
#iphone12pro OR iphonex OR "iphone x" OR iphonexr OR "iphone XR" OR "#iphonex"

OR "#iphonexr" OR "iphoneXS" OR "iphone XS" OR #iphoneXS OR "iphoneXSmax"
OR "iphone XS max" OR #iphoneXSmax OR "iphoneXS max" OR iphone13 OR

iphone13pro OR iphone13promax OR iphone13mini OR "iphone 13" OR "iphone 13
pro" OR "iphone 13 pro max" OR "iphone 13 mini" OR #iphone13 OR #iphone13pro

OR #iphone13promax OR #iphone13mini OR #iphone14 OR iphone14 OR "iphone 14"
OR #iphone14plus OR iphone14plus OR "iphone 14 plus" OR #iphone14pro OR

iphone14pro OR "iphone 14 pro" OR #iphone14promax OR iphone14promax OR
"iphone 14 pro max" OR iphone15 OR "iphone 15" OR #iphone15plus OR

iphone15plus OR "iphone 15 plus" OR #iphone15pro OR iphone15pro OR "iphone 15
pro" OR #iphone15promax OR iphone15promax OR "iphone 15 pro max") AND -
(sweeps OR giveaway OR giveawayplus OR chance OR win OR free OR contest))

The data for benchmark years 2019 and 2023 has been examined and compared. The pre-buzz (announcement of iPhone) days for
2019 are from September 10 to September 19, and for 2023, the days are from September 12 to September 21. The dates for the
week of launch after the iPhone went on sale are September 20 to September 25, 2019, and September 22 to September 27, 2023.
The posts are sorted in terms of days, hours, and content sources, namely Online News, Reddit, YouTube, Facebook Public,
Review, X (Twitter) . The language used is English only, and the data is  worldwide.

Data Sources



Google Trends 
2014 to 2024 
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The search term “iPhone” has maintained a consistent trend in interest levels over the past ten years, averaging around
71.8.
Interest levels typically peak in September, coinciding with the launch of new iPhone models annually. However, in
2020, the iPhone 12 series was launched in October due to delays caused by the Coronavirus pandemic.
Launching iPhones in September allows Apple to generate pre-buzz and boost sales through marketing campaigns,
including media events, press coverage, and promotional activities. September has become almost synonymous with
the iPhone due to this excellent marketing strategy.
The interest level reached its peak in September 2014 at 100. This surge in interest can be attributed to the launch of
the iPhone 6 in 2014, which became the best-selling iPhone of all time and achieved groundbreaking sales.
There is a significant decline in the search term “iPhone” with a negative 38.09% from 2014 to 2015.
Interestingly, the level of interest in the iPhone 6S, 11, 14, and 15 appears to be nearly identical, indicating consistent
fascination or curiosity across these particular iPhone models.



Wikipedia Pageview
Analysis
2015 to 2024 



The volume of page views for “iPhone” is 25,143,402 
The peak for “iPhone” occurred in May 2018 with 55804 number of clicks.There were rumors suggesting that Apple
might introduce a larger version of the iPhone X later in the year which might have been the reason for people wanting
to get more information about the upcoming model.
The other significant peaks are observed in September every year which is similar to Google Trends indicating increased
volume of page views closer to the annual launch date of new iPhone model every year. 
The graph depicts a bell curve, indicating a steady increase in the number of clicks from 2015 to 2018, followed by a
consistent decline thereafter.  This differs from Google Trends. 
There is a drastic difference between the highest peak in 2018, which was at 55,804, and the peak in 2023, which was at
21,179, indicating an 89.9% decline over the past six years. The reason for the decline could be that people were
searching for information about the product more on other platforms such as social media instead of Wikipedia.
Another possibility is increased competition from other brands. Additionally, people may have been less willing to
invest in expensive Apple phones during or after the pandemic.
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Brandwatch
2014 to 2024 
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The highest volume of posts occurred in Sep 2014 at 14205336 posts which is similar to Google Trends where
2014 saw the highest peak in search interest due to launch of best selling iPhone 6 series. 
The second highest peak is in 2016 at 7722428  
The graph displays a downward trend, which is different compared to Google Trends or Wikipedia page view
analysis. 
However, similar to Google Trends the peaks occur in September every year indicating the day of lauch for
iPhone. 
A drastic decrease in the volume of posts can be observed in the ten year period, with a difference of -122.983%,
from 14205336 mention volume in 2014 to 3387360 in 2023, representing a difference of 10,817,976 posts.
Similar to Google Trends, small peak in October 2020 at 2594736 mention volume can be observed in this graph
as well when there was a dealy in the lauch of iPhone 12 due to Covid-19 pandemic. 



Pre Buzz Period

 Apple announces a new
iPhone



Mention Volume over time by DAYS in 2019 and 2023
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The iPhone 11 launch was announced on September 10, 2019, and the iPhone 15 was announced on September
12, 2023. The highest peak in the volume of posts for both 2019 and 2023 was observed on the day the new
iPhone model was announced.
In 2019, the highest peak was at 858212 posts, and in 2023, the highest peak was at 833938 posts. Interestingly,
for both iPhone models, the highest and lowest peaks were very similar. 
Both models saw a decline in the volume of posts within a span of 9 days, which was 1 day before the iPhone
went on sale. 
The difference between the highest and lowest peaks is also very similar to each other, with a decrease of
149.019% in 2019 and 159.885% in 2023. 
Another interesting fact is that both the iPhone 11 and 15 were announced on a Tuesday in September for both
years.
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iPhone 11 iPhone 15 

2019 2023

iphone 11 in 2019 has only two peaks between 11 am to 2 pm. However iphone 15 in 2023 has multiple
peaks starting from 10 am to 3 pm. 
The mention volume is more for iphone 11 in 2019 as it reaches 300k  as compared to 2023 where the
maxium volume reaches only 250k. 
The peak for iphone 11 in 2019 is at 300595 at 2pm. The peak for iphone 15 is at 245505 ay 1 pm. 
Both the years show that people are actively posting on the day of announcemnet that is Sep 10, 2019
and Sep 12 , 2023 for iphone 11 and 15 respectively. The peak occours from around 10 am which are the
office huors throuough after noon. The activity sees a drastci decline later in the week. There are smaller
peaks within 2 days afert the announcemnet after whihc the pre buzz seems to be over.

 

Mention Volume over time by Hours in 2019 and 2023



Peak Mentions
Twitter - 816570
Reddit - 27652
Online News - 11936
YouTube - 240

Peak Mentions
Twitter - 771475
Reddit - 30772
Online News - 19924
YouTube - 7849

OVERALL ANALYSIS 
Twitter was the dominant content source  in both years, accounting for 90% in 2019 and 81% in 2023. Reddit took the second
place, followed by online news, with YouTube at the last place.
The highest peaks were observed on the day of the announcement for both years, then there was a sudden and consistent
drop leading to the day of launch: September 10, 2019, for iPhone 11 and September 12, 2023, for iPhone 15. Both 2019 and
2023 had over 800k mentions.

iPhone 11 iPhone 15 2019 2023

ANALYSIS OF PEAK MENTIONS DATA
Twitter saw a decline in posts from 2019 to 2023, with a difference of 45095
posts or 5.67931%. 
YouTube was much more used as a platform for posting in 2023 compared to
2019, with an increase of 7609 more posts. This indicates that YouTube has
emerged as an important platform for companies to promote their products
and for consumers to get genuine reviews.
Earned media (Online News) also saw an increase of 7988 more posts in 2023
compared to 2019. Reddit also saw a slight increase in 2023.
Overall, the mention volume of posts increased for Reddit, Online News, and
YouTube in 2023 compared to 2019, while only Twitter saw a decline in 2023. 

Mention Volume over time by Content Sources



Emotion Volume

Surprise 2285

Sadness 55067

Joy 81719

Fear 15108

Disgust 12438

Anger 160920

Emotion Volume

Surprise 4151

Sadness 54896

Joy 109676

Fear 20369

Disgust 15914

Anger 161677

Highest peak of emotions is seen on Sep 10, 2019 at 11:00 AM

Emotion Analysis
2019

74% of posts express Joy or Anger

86% of posts did not express any
emotion which equals to 2011875 posts.

2023

81% of posts did not express any emotion
which equals to 1552773  posts.

74% of posts express Joy or Anger

Highest peak of emotions is seen on Sep 12, 2023 at 11:00 AM

iPhone 11 iPhone 15 



Sentiment Volume

Positive 388114

Neutral 1635752

Negative 315536

2019

Sentiment Analysis 
2023

Sentiment is majorly neutral at 70%
Overall, people seem to have a positive sentiment

Sentiment Volume

Positive 111274

Neutral 1599270

Negative 208826

Sentiment is majorly neutral at 83%
Overall, people seem to have a more negative sentiment

iPhone 11 iPhone 15 



Volume by Country - Top 10  

Country No. of Posts Mentions (%)

United States of
  America

718288 54%

Nigeria 64984 5%

United Kingdom 63630 5%

India 51156 4%

Malaysia 46657 4%

Brazil 25234 2%

Indonesia 29149 2%

France 26494 2%

Canada 22975 2%

Thailand 26027 2%

Country No. of Posts Mentions (%)

United States of
  America

555649 55%

India 86500 9%

Nigeria 62442 6%

Kenya 30477 3%

United Kingdom 34493 4%

Canada 15994 2%

Ghana 18455 2%

Indonesia 15100 2%

South Africa 15418 2%

Uganda 13027 1%

iPhone 11 iPhone 15 

2019 2023

The United States ranks number one in both 2019 and 2023. Both years have very similar percentages for the US
at 54% in 2019 and 55% in 2023. However, it drops significantly to 5% and below for 2019 and 9% or below for
2023. 
In 2019, Nigeria , United Kingdom and India are among top 4 countries. In 2023, India, Nigeria and Kenya are among
top 4 countries. 
In 2019, Asian countries outnumber the rest of the countries. In 2023, African countries are more prominent.
Malaysia, Brazil, France and Thailand are present in top 10 countries in 2019 but did not make it to the list in 2023.
Kenya , Ghana, South Africa and Uganda are present in 2023 but not in 2019.
The total number of posts for 2019 is 1074594 and for 2023 the total is 847555. Overall, the number of posts
declined by 23.6235% in 2023 as compared to 2019
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Word Cloud   

The dominant hashtag for 2019 was #appleevent with 636,323 mentions, and #Apple took second place at 359,193. However, in 2023, #Apple had the maximum
volume at 664,860, and #applevent took second place at 536,536. In both years, it's evident that people are prominently searching and discussing Apple’s event
announcing the new iPhone models.
Other terms with high mention volume in 2019 include phrases such as “iPhone 11” and “iPhone 11 Pro,” and keywords like “Expand” and “Watching,” indicating
interest in the announcement of new models along with the first-ever Pro series.
In 2023, “Apple Watch Ultra 2” and “Apple Watch Series 9” are also popular topics as these particular models of the Apple Watch were released on the same day
as the iPhone 15 on Sep 22, 2023.
“Titanium” and “USB-C” are also talked about in 2023 as iPhone 15 Pro series is the first-ever model made using titanium. Also, Apple finally decided to include a
USB-C type charger that is compatible with all other Android phones.
The "People" category is present in 2019 but not in 2023. Lady Gaga is seen prominently in the People category, indicating a thread becoming viral on social
media that shows the similarity between Lady Gaga and different iPhone models.
In 2019, the only location mentioned is the U.S with 15,134 mentions. However, in 2023, the U.S is replaced by France (24,187) and India (35,516). Apple released
the first-ever “Made in India” iPhones that were manufactured in India and sold on the same global launch date. People stood in long queues outside Mumbai’s
Apple store all night to buy their first-ever made-in-India iPhone. This was a proud moment for the country.
In 2019, iPhone 11 seemed to be of higher interest compared to 2023 when the Apple Watch was a much more popular topic.
Words like “camera,” “Samsung,” “Android,” “Features,” “Battery,” crying emoji, phone emoji, #iPhone, and #Apple are common in both years.

2019 2023

iPhone 11 iPhone 15 



 2019

 Topic Cluster by Queries 
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The dominant topic cluster in 2019 is “Apple” with 285,858 mentions. However, in 2023, “Apple” mentions increased to 384,307 mentions, but it
is associated with “Watch”.
The other prominent clusters in 2019 are “Android” and “Watching”. In 2023, “Android” is associated with “Phone” and has a much lower volume
of mentions. “Watching” is not present in 2023.
Similar to the word cloud, “Gaga” referring to Lady Gaga in 2019 has 146,451 mentions due to a thread comparing Lady Gaga’s looks to iPhone’s.
There are no people mentioned in 2023.
The dominant topic cluster in 2023 is “Watch”, referring to the launch of the Apple Watch on the day iPhone 15 was released. The other
prominent clusters are “Phone” and “Titanium”. In 2019, “Phone” is associated with Android, and “Titanium” is not present.

2023

iPhone 11 iPhone 15 



2019

 Topic Wheel 

Some key topics that were frequently discussed for the iPhone announcement in 2019 are “New iPhone” and “iPhone 11,”
indicating the announcement for the iPhone 11 model. Similarly, for 2023, the main topics are “iPhone 15” and “New
iPhone,” suggesting people are talking about the newly announced iPhone.
In 2023, some other smaller conversations in the main bucket include iPhone 14 and iPhone 12, showing that comparisons
of iPhone 15 were made with previous models.
The subtopics for 2019 under iPhone 11 include conversations about the “Apple” event, comparisons with “Android”
phones, and discussions about the “Camera” in iPhone 11 PRO. Interestingly, a viral thread under “Flossymiyaa” refers to
users waiting for the launch of GTA 6 instead of iPhone 11.
The subtopics for 2023 include “iPhone 15 Pro Max,” “getting,” “iPhone 15,” and “Apple,” referring to the announcement of
the new iPhone 15 model, and all conversations mainly surround the event.

2023

iPhone 11 iPhone 15 



2019

 
Top  Shared URL 

2023

In 2019, the top shared URL consisted of Apple's Twitter page introducing the iPhone 11 Pro, a CNET
article describing iPhone 11 features before the product goes on sale, and other links from average
tweeters.
In 2023, The Babylon Bee article about Apple CEO Tim Cook announcing that new iPhones will feature
the names of hard-working Uyghur individuals who were forced into labor in China, an article about
iPhone getting hacked, a post on Telegram, France banning iPhone over radiation issues, and AT&T
offering pre-orders on iPhone 15, among other posts from Twitter users.
The highest volume of shared links in 2019 was 46,378. However, the highest volume of posts in 2023
was at 9,578. There was a significant decline of 36,800 posts from 2019 to 2023.
Overall, 2019 saw more Twitter users posting and very little media coverage. In 2023, there was a mix of
various sources promoting and talking about the iPhone 15 announcement, such as news articles,
reviews, pre-orders, and tweets from tweeters.

iPhone 11 iPhone 15 



Twitter Themes Top Stories   

20232019

In 2019, the major theme that saw popularity was people questioning the need for iPhone 11 and its value compared to existing phones. A
recurring topic in the posts is the comparison of iPhone 6 to iPhone 11. Other posts highlight the Apple Event showcasing the iPhone 11 and
iPhone 11 Pro, and there are posts mentioning the features of the new iPhone.
In 2023, stories like Hunter Biden suing a Trump aide making allegations of unauthorized access to Hunter Biden's iPhone data gained attention.
There was also an announcement that the iPhone 15 will feature the name of a Uyghur slave who assembled it. The buzz around the "Shadow
Phantom Cup" countdown TCG event and related illustrations was another notable theme. Additionally, French regulators banning iPhone
models over radiation concerns and AT&T offering deals for pre-ordering the iPhone 15 models available across multiple retailers were discussed
topics.
In 2019, the maximum number of tweets is 10 by CNET media publication.
The maximum number of tweets for 2023 is 2919 from a Twitter user discussing AI-1 BOT strategies, Annualized income, and the Apple 2023
event.
In 2019, the highest impression recorded is 33,691,323 by a Twitter user for a rumor getting viral for the anticipated launch of iPhone 28.
In 2023, the highest impression recorded is 30,214,678 impressions for Hunter Biden lawsuit accusing a former Trump aide of data tampering.

 

iPhone 11 iPhone 15 



Top Hashtags   

20232019

The top hashtag for 2019 and 2023 is #appleevent. 
Both the years have common hashtags such as #iphone, #apple and #applevent.
The #ios13 talks about features and changes with iOS 13 update. The #iphone11, #iphone11pro and #iphonepro talk about  pre-orders, lauch of new
model and the excitment behind the apple event. The   #galaxy and #BT21 refer to launch of BT21, created by LINE Friends in collaboration with the
South Korean boy band BTS and its compatiblity with both iPhone and Galaxy devices. 
In 2023, #libiya rrefers to flooding in Libya,  #vmas refers to Cardi B and Offset at the VMAs and other random twitter posts. The #iphone15,
#iphone15pro and #iphone15promax refer to the launch of new iphone , the features and comparisions with previous models. 
In 2019 #applevent has the highest number of impressions at 873859203447 impressions. Similarily, In 2023 the #applevent has the highest number
of impressions at 322422766285 .
The highest number of tweets for 2019 is for #applevent at 299627 posts. Similarily, for 2023, the highest number of tweets is for #applevent at
389469 posts. 
Overall, for both 2019 and 2023 the top conversations were around the main Apple Event laucnhing the new model of iPHone. 

iPhone 11 iPhone 15 



Most Mentioned X posters (Tweeters)

20232019

Businessman 

Media 

Brand Apple

Account Suspended

Media - Journalist

Influencer- Tech 

Average Tweeter

Influencer- Blogger

IP

Celebrity 

Average Tweeter in Tech 

Brand Other - Apple Dealer

Both in 2019 and 2023 Apple was among the consistent tweeters. 
In both 2019 and 2023 @apple had the highest number of tweets  with 12145
posts in 2019 and 119050 in 2023.
The most retweeted account in 2019 was by @jayjuniorrr with 72802 reposts
whose account is now suspended. In 2023  @theapplehub, a media company that
posts latest Apple news but is not affiliated with Apple company has the highest
number of reposts at 31582 posts. 

iPhone 11 iPhone 15 



Analysis of Most Mentioned Tweeters 

Businessman 

Media 

Brand Apple

Account Suspended

Media - Journalist

Influencer- Tech 

Average Tweeter

Influencer- Blogger

IP

Celebrity 

Average Tweeter in Tech 

Brand Other - Apple Dealer

Coding Category 2019 2023 
Trend

Difference

Brand Apple 1 1 0

Brand Other 0 2 +2

Businessman 0 0 0

Celebrity 0 0 0

Influencer Blogger 0 3 +3

Influencer Tech 0 1 +1

Media 0 1 +1

Media - Journalist 1 0 -1

Average Tweeter 1 2 +1

Average Tweeter in
Tech 

1 0 -1

Account
Suspended 

6 0 -6

IP 0 0 0

The most notable trend difference is observed in
the “Account Suspended” category as it has a
negative difference of -6 indicating that it was the
most popular category in 2019 but did not exist in
2023.
The maximum positive trend difference is observed
in ‘Influencer Blogger” category indicating that
they were leading conversation for iPhone
announcemnet in 2023 as compare to 2019.   
Notably, the “Brand Apple” category remains
consistent for both years, indicating that Apple was
the only common tweeters across all categories.



Retweets Summary for 2019 vs 2023  TOP 50

Coding Category 2019 2023 
Trend

Difference

Brand Apple 1 1 0

Brand Other 3 4 +1

IP 2 7 +5

Businessman 0 4 +4

Celebrity 1 4 +3

Influencer Blogger 9 6 -3

Influencer Tech 2 4 +2

Media 1 13 +12

Media - Journalist 1 3 +2

Average Tweeter 13 2 -11

Account
Suspended 

17 0 -17

Politician 0 2 +2

Influencer- Tech 

Average Tweeter

Businessman 

Media 

Brand Apple

Account Suspended

Influencer- Lifestyle/Entertaintment

IP

Media - Journalist

Celebrity 

Politician

The highest trend difference of +12 is noted in
the "Media” category indicating that media was
very active in 2023 and played a significant role
in promotiong iPhone 15. 
 The highest negative trend difference is noted
in “Account Suspended” category with -17
indicating that in 2019 many Twitter users
reposted about iPhone 11 and led the
conversation for iPhone 11.  
“Politician” category was present in 2023 but
not in 2019.
“Brand Apple” was consistent in both years.
“Brand Other”, “IP”, “Businessman”, “Celebrity”,
“Influencer Tech” and “Media- Journalist” all
have a positive trend difference indicating that
these users reposted more in 2023 as compared
to 2019.
Overall, media drove the conversation in 2023
and twitter users with inactive account led in
2019.



2019 2023

Gender Split   

The percentage of unique authors according to gender is dominated by male authors for both years. 
In 2019 the total number of authors was 115168. Whereas, in 2023 the total number of authors was only
86152. This shows a significant decrease of 28.8% in total number of authors from 2019 to 2023.
The percentage for females decreased from 43% in 2019 to 30% in 2023. This marked a significant amount of
decrease, with a 63.08% difference from 2019 to 2023. 
The percentage of males increased from 57% in 2019 to 70% in 2023 with a difference of only 8.38% from
2019 to 2023. 

Note: The total number of posts with identifiable genders does not match the total number of posts in our data query 
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2019 2023

Top Interests  

Both 2019 and 2023 recorded Technology and Sports as the top interest respectively with
Technology at 13% in 2019 and 14% in 2023; Sports recording 12% in 2019 and 14% in 2023.
Business was the least interesting topic in 2019 with only 8% interest. Howver, in 2023 Business
made it to the third position at 11%.
Music made to the third position in 2019 at 10% but did not make it to the list in 2023.
Family and Parenting took the last position in 2023 at 7% but did not make it to the list in 2019. 
Overall , the common interests in both 2019 and 2023 are Technology, Sports and Business, with
a noticeable increase in percentage from 2019 to 2023.
The total number of unique authors in 2019 is 50176 and 57922 in 2023. There is an increase of
14.3% authors from 2019 to 2023.  

iPhone 11 iPhone 15 



2019 2023

Top Professions  

In both 2019 and 2023, Artist remained the leading profession followed by Executive in second
place and Software developer & IT took the third place. 
The percentage of Artist decreased from 29% in 2019 to 24% in 2023.
The percentage of Executive increased from 17% in 2019 to 19% in 2023.
The percentage of Software developer & IT increased from 10% in 2019 to 13% in 2023.
Student occupies the last position in 2019 but did not make it to list in 2023. 
Scientist & Researcher occuiped last postion in 2023 and did not make it to list in 2019. 
Overall, the percentage of Executive and Software developer & IT slightly increased from 2019
to 2023 but the percenatge of Artist declined.
The total number of unique authors in 2019 is 18779 and for 2023 it is 19303. The is a minor
difference and increase of only 2.7%  from 2019 to 2023. 

iPhone 11 iPhone 15 



Google News
2019

National 

International

Other 

Local

Apple

Technology News



National 

International

Other 

Local

Apple

Technology News

Apple News Only

Google News
2023



Coding Category 2019 2023
Trend

Difference

Local 0 0 0

National 0 1 +1

International 15 12 -3

Apple 2 3 +1

Apple News Only 0 1 +1

Technology News 3 2 -1

Other 0 1 +1

National 

International

Other 

Local

Apple

Technology News

Apple News Only

Google News Analysis Summary for 2019 vs 2023

The Google Trends data indicates that International news platforms covered the iPhone the most in both
2019 and 2023. However, this category also had the highest number of negative trend differences, with a -3
trend difference.
A positive trend difference of +1 can be seen in National news, websites covering Apple News only and Other
news platforms. These platforms did not cover any iPhone news in 2019 but started to appear as a source in
2023. 
Websites focusing on Technology News saw a -1 trend diffference. Local news platforms did not have any
news for both 2019 and 2023. 
The Apple website also posted about the iPhone and has a +1 trend difference.
In conclusion, the iPhone received more coverage in International news outlets, indicating that the brand has
a global presence, and the Apple event was much anticipated on a global scale. 



iPhone Launch Week

 Apples makes iPhones
available for sale



Mention Volume over time by Hours 
iPhone 11 iPhone 15 
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The peak for the iPhone 11 occurred on September 21, 2019 at 26787 posts , one day after the launch, at 3 pm. Upon clicking
on the peak, it can be observed that a giveaway for the iPhone 11 Pro on Reddit was gaining the most attention post-launch,
being shared on a large scale. Additionally, the introduction of the iPhone 11 Pro as the first in the Pro series may have added
to the excitement.
The peaks for iPhone 11 in 2019 are inconsistent, as there is a sudden increase in momentum from 8547 posts on September
20 to 26787 posts on September 21, followed by a drop to 7018 on September 22.
For iPhone 15, the peak occurred at 10168 mentions on the day of the launch, September 22, 2023, at 9 am, followed by
multiple peaks within five days after the launch. The level of posts is maintained and the graph is consistent. The peaks are
mostly observed either early morning or in the evenings.
Overall, the total mention volume for 2019 is over 25k compared to only 10k for 2023. The difference in the highest peaks for
both years amounts to an 89.9418% difference, showing a drastic decline in posts in 2023 compared to 2019.
The peaks on the day of launch for both iPhones are seen in the morning at 7 am for iPhone 11 and 9 am for iPhone 15,
indicating that posts gain momentum near the time of the launch on the specific day of the launch.

2019 2023



Mention Volume over time by Content Sources
Peak Mentions
Twitter - 84099
Reddit - 150558
Online News - 2113
YouTube - 548

Peak Mentions
Twitter - 93817
Reddit - 22095
Online News - 5305
YouTube - 12223

iPhone 11 iPhone 15 2019 2023

Overall Analysis 
Twitter was the dominant content source in both years, accounting for 67% in 2019 and 70% in 2023. Reddit took the
second place.
The total mention volume for 2019 is over 200k compared to only 125k for 2023. The difference in the total number of
highest peaks for both years amounts to a decline of 103878 posts or a negative 56.0355% of posts from 2019 to 2023. 
Overall, the mention volume of posts increased for Twitter , Online News, and YouTube in 2023 compared to 2019,
while only Reddit saw a decline in 2023. 

ANALYSIS OF PEAK MENTIONS DATA
 The highest peak for iPhone 11 in 2019 was observed on the day after the
launch, on September 21, compared to 2023 when the peak was observed on
the specific day of the iPhone 15 launch, which was September 22, 2023.
Twitter saw an increase in posts from 2019 to 2023 by 9718 posts (10.9243%). 
YouTube was more popular in 2023 compared to 2019, with an increase of
11675 posts. 
Earned media (Online News) also saw an increase of 3192 more posts in 2023
compared to 2019. 
Reddit also saw a drastic decrease with a negative difference 128463 posts in
2023 as compared to 2019.



Emotion Volume

Surprise 3336

Sadness 29008

Joy 101851

Fear 15225

Disgust 11919

Anger 116441

Highest peak of emotions is seen on Sep 21, 2019 at 3:00 PM

Emotion Analysis
2019

79% of posts express Joy or Anger

70% of posts did not express any
emotion which equals to 647689 posts.

2023

Emotion Volume

Sadness 22512

Joy 39350

Fear 7061

Disgust 6640

Anger 102017

Surprise 1158

72% of posts did not express any emotion
which equals to 451174  posts.

79% of posts express Joy or Anger

Highest peak of emotions is seen on Sep 22, 2023 at 11:00 AM
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Sentiment Volume

Positive 135 285

Neutral 643 429

Negative 146 755

2019

Sentiment Analysis 

2023

Sentiment is majorly neutral at 69%
Overall, people seem to have a positive sentiment

Sentiment Volume

Positive 59 894

Neutral 448 578

Negative 121 440

Sentiment is majorly neutral at 71%
Overall, people seem to have a more negative sentiment
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Country No. of posts Mentions

United States of
  America

163531 44%

Nigeria 36483 10%

United Kingdom 27232 8%

Malaysia 14369 4%

India 12630 4%

Indonesia 9870 3%

Canada 9266 3%

Thailand 8204 2%

Ghana 6463 2%

South Africa 6454 2%

Country No. of Posts Mentions

United States of
  America

84777 35%

India 32684 14%

Nigeria 19796 8%

United Kingdom 13227 6%

Kenya 6286 3%

Indonesia 6165 3%

Canada 5660 3%

Malaysia 5051 2%

Ghana 5045 2%

South Africa 4393 2%

iPhone 11 iPhone 15 

North Amrica

Europe

Asia

Africa

South America

The United States ranks number one in both 2019 and 2023. 
In 2019, Nigeria , United Kingdom and Malaysia are among top 4 countries. In 2023, India,
Nigeria and United Kingdom are among top 4 countries. 
In 2019, Asian countries outnumber the rest of the countries. In 2023, African countries are
more prominent. This is similar to the pre-buzz period.
Thailand is present in 2019 but not in 2023. Kenya makes it to the list in 2023 but not in 2019. 
The total number of posts for 2019 is 294502 and for 2023 the total is 183084 . Overall, the
number of posts declined by 46.6% in 2023 as compared to 2019.

Volume by Country - Top 10  

2019 2023
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Word Cloud 

The dominant hashtag for both 2019 and 2023 is #Apple, with 78,660 mentions in 2019 and 113,010 mentions in 2023. The mention volume increased in 2023 compared to
2019 by 34,350 mentions.
In 2019, the phrase “iPhone 6S” had 55,134 mentions, and the keyword “Speechless” also had 55,134 mentions, indicating a comparison between iPhone 6s and iPhone 11,
emphasizing speechlessness due to better quality. The iPhone 11 series was also compatible with iOS 13, launched in June 2019.
Other terms with high mention volume in 2019 include phrases such as “iPhone 11 Pro Max” and keywords like “Android,” “Phone,” and “Camera,” indicating interest in the
features of the new iPhone launched.
In 2023, “People” is a popular topic, indicating news that a few people broke into an Apple store in Philadelphia to steal iPhone 15. “Titanium” is mentioned frequently as
iPhone 15 is the first series made with titanium. It was also blamed for overheating due to Titanium.
“USB-C” is also talked about in 2023 as the iPhone 15 Pro series is the first-ever model made using titanium. Also, Apple finally decided to include a USB-C type charger that
is also compatible with all other Android phones.
The "People" category is present in 2019 but not in 2023.
In 2019, the only location mentioned is Malaysia with 8,393 mentions. However, in 2023, the U.S (8,425) and India (9,898) are the only countries mentioned.
In 2019, iPhone 6S seemed to be of higher interest, and comparisons between the two models along with features were discussed. In 2023, people are talking more about
long queues to get into the store to buy an iPhone. The price, camera quality, and new charging port with USC - C provided are also discussed.
Words like “Google,” “Samsung,” “Price,” crying emoji, phone emoji, #iPhone, and #Apple are common in both years.

2019

iPhone 11 iPhone 15 

2023



2019 

 Topic Cluster by Queries 

2023 

61421

9178

49484

20645

5689

10587

22709

152024

117204

17194

2541

3007

Similar to the word cloud, the dominant topic cluster in 2019 and 2023 is “Apple”.
The topics “6S”, “Camera”, and “Android” have a high mention volume in 2019. “Speechless” is associated with “6S,” indicating posts mentioning
a comparison between iPhone 6S and 11 models.
The dominant clusters in 2023 are “Apple,” “Buy,” “Camera,” “Phone,” and “Titanium”. “Apple” has the highest number of mentions in both 2019
and 2023.
“Camera” has higher mentions at 20,645 in 2019 compared to 2023 with only 2,541 mentions. In 2019, “Camera” is associated with six different
topics; however, in 2023, it is associated with only “lens”. This indicates that the camera was not as much associated with iPhone 15 as it was with
iPhone 11.
“Android” is more prominent in 2019 with 10,587 mentions compared to 2023 and is associated with “account” and “users”. However, in 2023,
Android is much smaller and is associated with “Phone”.
“Titanium” is present in 2023 but absent in 2019, suggesting that iPhone 15 is made of titanium.
The “Buy” topic cluster has a higher volume of mentions in 2023 compared to 2019 with 117,204 mentions, indicating that people were waiting
for iPhone 15 to go on sale and in long queues such as outside the Indian Apple store.
Interestingly, “Philadelphia” is associated with “Apple” in 2023, suggesting the iPhone 15 getting stolen by a group of people from the Apple
store. No city or location is mentioned in 2019.
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2019

 Topic Wheel 

2023

Some key topics that were frequently discussed for the iPhone launch in 2019 and 2023 include “Phone,” “New iPhone(s),” and
the names of the respective models launched for each year, such as iPhone 11 for 2019 and iPhone 15 for 2023.
The subtopics for 2019 under iPhone 11 include a comparison of “6s vs iPhone 11,” referring to the viral thread called “iPhone
6s vs iPhone 11 I am SPEECHLESS.” The others are “iPhone 11 Pro Max.”
The subtopics for 2019 indicate that the discussions were mainly around the comparison between iPhone 6 and 11 and people
buying the new model.
The subtopics for 2023 include “Waiting,” indicating people patiently waiting in long queues to buy iPhone 15. The “iPhone 15
Pro Max” talks about the phones being stolen in Philadelphia and the launch of the 15 Pro Max series. The discussion in 2023
surrounds topics such as faults in the iPhone like it gets heated very quickly, the phone is made with titanium, comparisons with
iPhone 14 and 13 models, and that people are excited to buy the new model.
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2019

Top  Shared URL 

2023

The top shared URLs in 2019 are mostly from Twitter users. MKBHD, whose real name is Marques Brownlee, a popular
YouTuber, podcaster, and tech reviewer, makes it twice to the list of top shared URLs with a post in which he shows a
newly launched Xiaomi phone. Also, O2 UK, a telecommunications company operating in the United Kingdom, makes it to
the list.
In 2023, there are multiple platforms having conversations about the iPhone 15 launch. AT&T is the top shared URL at
1,878 volume. AT&T and MobileShop are selling iPhone 15. There are links reviewing the product on YouTube and websites.
There is an article by The Washington Post, and some tweeters are tweeting about the new phone. Capcom's website has a
webpage showing users how they can play the Resident Evil series, which is compatible with iPhone.
In 2019, the highest top shared URL is 9,511 compared to 2023, which has the top shared URL at only 1,878. The difference
between the volume of top shared URLs in 2019 and 2023 is 7,633. The volume of shared posts significantly decreased in
2023.
In 2019, no significant media outlets or news stories were observed talking about the iPhone 11, as it was mostly users and
reviews through influencers. However, in 2023, there was a variety of platforms and ways used to talk and promote
iPhone 15 and compare it to other phones through posts from media, social media, Twitter, and others.
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Twitter Themes Top Stories

20232019

The major theme that saw popularity in 2019 is users excited to potentially get the new iPhone despite its cost and features.Comparisons made between iPhone 11 ,
older models and Android causing mixed reactions among users. Availablity of iPhone 11 in O2 which is UK’s telecomunictaion company. 
In 2023 AT & T offering deals on iPhone 15 and other websites such Mobile Shop. Users share excitement  as iPhone finally supports USB-C similar to Android phones.
An insightful durability test of the iPhone 15 Pro,   Resident Evil 4  available on iPhone 15 Pro. Interesting news about the Egyptian opposition politician  targeted with
Predator spyware and this prompted Apple to quickly release updates to fix the vulnerabilities but the efforts likely failed because the lawmaker had his phone in a
secure mode recommended by Apple for high-risk users.
The maximum number of tweets for 2019 is 1700 tweets by O2 Telecommunications UK.    
The maximum number of tweets for 2023 is 1851 from AT & T discussing the deals on iPhone 15. 
In 2019, O2 Telecommunications records 609974589 impressions regarding sales of iPhone 11. 
In 2023, Apple Support records 857870946 impressions for response to customers inquiring about various iPhone models and updates
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Top Hastags  

The top hashtag for 2019 is #iphone. Whereas, the top hashtag for 2022 is #iphone15. 
Both the years have common hashtags such as #iphone and #apple. 
The #galaxy, #BT21, #linefreinds_creator, #personalize and #create refer to launch of BT21, a globally popular character brand
created by LINE Friends in collaboration with the South Korean boy band BTS. The posts discuss about designing and creating
one's style using BT21 and LINEFRIENDS products on iPhone and Galaxy.
In 2023, the #engfawaraha refers to a Thai singer, actress and beauty queen from Bangkok whose Billboard was showcased in
New York and the video for Billboard was filmed on iPhone15 Pro Max . 
In 2019 the #iphone11 highest number of impressions is at 237757376 impressions. Similarily in 2023 #iphone15 has the highest
number of impressions with 578221485 impressions. This shows that for both years the highest number of impressions was for
the particular iPhone model that was laucnhed that year. 
The highest number of tweets for 2019 is for #iphone at 9097 posts. For 2023, the highest number of tweets is for
#iPhone15promax at 6856 posts. 

2019
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2023



Most Mentioned X Posters (Tweeters)

Both in 2019 and 2023 Apple was among the consistent tweeters. 
In both 2019 and 2023, @apple had the highest number of tweets  with 4486 in 2019 and
3269 in 2023.
The most retweeted account in 2019 was by @kyletackett99 at 49326 reposts whose
account is now suspended. In 2023 TANSU YEGEN (@tansuyegen) , a tech businessman
has reposts at 19175 reposts.  

Influencer- Tech 

Average Tweeter

Businessman 

Media 

Brand Apple

Account Suspended

Influencer- Blogger

IP

Media - Journalist

Celebrity 
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Coding Category 2019 2023 
Trend

Difference

Brand Apple 1 1 0

Brand Other 0 0 0

Businessman 0 2 +2

Celebrity 0 1 +1

Influencer Blogger 1 0 -1

Influencer Tech 1 1 0

Media 0 3 +3

Media - Journalist 1 0 -1

Average Tweeter 2 1 -1

Average Tweeter in
Tech 

0 0 0

Account
Suspended 

4 0 -4

IP 0 1 +1

Analysis of Most Mentioned Tweeters 

Businessman 

Media 

Brand Apple

Account Suspended

Media - Journalist

Influencer- Tech 

Average Tweeter

Influencer- Blogger

IP

Celebrity 

Average Tweeter in Tech 

Brand Other - Apple Dealer

The most notable trend difference is observed in
the “Account Suspended” category as it has a
negative difference of -4 indicating that it was the
most popular category in 2019 but did not exist in
2023.
The maximum positive trend difference is observed
in ‘Media” category indicating that they were
leading conversation for iPhone launch in 2023 as
compare to 2019. 
Notably, the “Brand Apple” and “Influencer Tech”
category remain consistent for both years,
indicating that they were common tweeters across
all categories.
“Businessman” and “IP” emerged as new categories
of tweeters in 2023 and they were not present in
2019. 



Retweets Summary for 2019 vs 2023 TOP 50

Coding Category 2019 2023 
Trend

Difference

Brand Apple 0 1 +1

Brand Other 2 4 +2

IP 3 8 +5

Businessman 1 5 +4

Celebrity 4 3 -1

Influencer Blogger 10 11 +1

Influencer Tech 3 3 0

Media 0 8 +8

Media - Journalist 3 3 0

Average Tweeter 10 4 -6

Account
Suspended 

14 0 -14

Politician 0 0 0

Influencer- Tech 

Average Tweeter

Businessman 

Media 

Brand Apple

Account Suspended

Influencer- Lifestyle/Entertaintment

IP

Media - Journalist

Celebrity 

Politician

The highest trend difference of +8 is noted in the
"Media” category indicating that media was   played a
significant role in promotiong iPhone 15 in 2023 and
was not present in 2019.
 The highest negative trend difference is noted in
“Account Suspended” category with -14 indicating
that in 2019 many Twitter users with inactive account
reposted about iPhone 11. This category was absent in
2023. 
“Brand Apple” was present in 2023 but not in 2019. 
“Media- Journalist” and “Influencer Tech” categories
were consistent in both years.
“Brand Other”, “IP”, “Businessman” and “Influencer
Blogger” all have a positive trend difference indicating
that these users reposted more in 2023 as compared
to 2019.
Overall, media drove the conversation in 2023 and
twitter users with inactive account led in 2019 similar
to the pre-buzz analysis of the retweets. 



Gender Split   

The percentage of unique authors according to gender is dominated by male authors for
both years. 
In 2019 the total number of authors was 69035 . In 2023 the total number of authors was
57109. This shows only a small decrease of 18.9% in the total number of authors from
2019 to 2023.
The percentage of females decreased from 42% in 2019 to 28% in 2023. This marked a
significant amount of decrease, with a 58.1% difference from 2019 to 2023.
The percentage of males increased from 58% in 2019 to 72% in 2023 with a difference of
only 2.9% from 2019 to 2023. 

Note: The total number of posts with identifiable genders does not match the total number of posts in our data query 

2019 2023
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2019 2023

Top Interests  

The top interest for 2019 is Sports at 12%, however for 2023 it Sports take the second position at 14%. 
The top interest for 2023 is Technology at 15%. However in 2019 , Technology takes the second posistion at 12%.
Interesting the percentage is simliar in 2019 for both Sports and Technology with a difference of only 12 unique
authors between the two. 
Music made to the third position in 2019 at 10%. However in 2023 Music is the least intresting topic at 7%.
Business was the least interesting topic in 2019 with only 8% interest. However in 2023 , Business takes the third
position with 10% interest.
Overall , all four areas of interests are common in both 2019 and 2023. Sports, Technology and Business see an
increase in percentage from 2019 to 2023, while Music is the only interest that sees a decline from 2019 to 2023.
The total number of unique authors in 2019 is 32,225 and in 2023 it is 39884. There is a 21.2% increase from 2019
to 2023. 
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2019 2023

Top Professions  

In both 2019 and 2023, Artist remained the leading profession followed by Executive in second
place and Software developer & IT took the third place. 
The percentage of Artist decreased from 30% in 2019 to 24% in 2023.
The percentage of Executive increased from 17% in 2019 to 19% in 2023.
The percentage of Software developer & IT increased from 10% in 2019 to 15% in 2023.
Student occupies the last position at 8% in 2019 but did not make it to list in 2023. 
Scientist & Researcher occuiped last postion at 8% in 2023 and did not make it to list in 2019. 
Overall, the percentage of Executive and Software developer & IT increased from 2019 to 2023
but the percenatge of Artist declined.
The total number of unique authors in 2019 is 12327 and in 2023 it is 13256. There is a slight
increase of 7.2% from 2019 to 2023. 
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National 

International

Other 

Local

Apple

Technology News

Apple News Only

Google News
2019



National 

International

Other 

Local

Apple

Technology News

Apple News Only

Google News
2023



Coding Category 2019 2023
Trend

Difference

Local 0 0 0

National 0 0 0

International 14 16 +2

Apple 0 1 +1

Apple News Only 2 1 -1

Technology News 3 0 -3

Other 1 2 +1

The Google Trends data indicates that International news platforms covered the
iPhone the most in both 2019 and 2023. The trend difference is a +2 .
A positive trend difference of +1 can be seen in Apple and Other websites. 
Websites focusing on Technology News saw a -3 trend diffference. 
Local and National news platforms did not have any news for both 2019 and 2023. 
In conclusion, the iPhone received more coverage in International news outlets,
indicating that after the launch the iPhone news was covered more globally. 

Google News Analysis Summary



2019
Sep 18 - Sep 23 2019

Trending topics- two days before and after the launch of iphone 

2023
Sep 20 - Sep 25  2023

The middle part includes topics such as “Apple,”
“iOS,” “camera,” “screen,” “great,” “speechless,”
“watch,” “buy,” “battery.” This is more centered, with
things trailing off only a little bit in the trending
direction. The conversation is mostly about the
“iPhone 6S,” “Speechless,” and “Apollo.” Discussions
revolve around features and issues related to the
Apollo Reddit app on iPhones. There is consistent
flow overall. There is one emoji, the laughing emoji,
which is centered, showing that it was neither fading
nor trending.

The middle part consists of topics such as “Apple,”
“Watch,” “camera,” “titanium,” “iPhone 15 Pro Max,”
“price,” “USB-C,” and “battery.” This is more inconsistent
compared to 2019. There are topics that fall into the
“Fading” category, unlike 2019. The flow is towering in the
middle, with a few topics trending on the right side. The
trending topics include “wait,” “queues,” “patiently,”
“hours,” “long,” and “iPhone 15.” There is only one sad
emoji that is in the trending category on the right side.
The emojis in 2019 showed people were laughing, which
was the complete opposite as people expressed sadness
through emojis in 2023.



Summary



The term "iPhone" has maintained a consistent trend in interest level over the last 10 years. Interest levels peak on the day of the announcement
of a new iPhone model and another peak is observed on the day the iPhone goes on sale. The typical peak hours are from early morning to
afternoon. These peaks consistently occur in September every year, as it is the strategy to release the iPhone in the same month annually, making
September synonymous with iPhone. Additionally, it's the perfect time for people to buy such items as it is the pre-holiday period.

Twitter, Reddit, online news, and YouTube are the best social media platforms to drive conversations, promote, and market new iPhones. These
platforms have consistently been seen as the most preferred platforms, with YouTube gaining popularity recently.

The United States ranks as the top country for both pre-buzz and launch periods. Nigeria, the United Kingdom, and India are among the other top
countries for both 2019 and 2023, as well as both the pre-buzz and launch week periods. It was the first time ever that the iPhone 15 was being
launched in India as it was made in India, making India one of the top countries in 2023. There were long queues outside the Mumbai Apple store in
India, with people waiting to buy the made-in-India iPhone for the first time ever.

The #appleevent has the maximum volume in the pre-buzz period. “Apple” as an organization has the maximum volume in launch week. The
conversation revolves around the Apple event with the company Apple leading the conversation in the pre-buzz period. During the launch week,
the conversation shifts to the reactions, reviews, and comments of customers, making the sales dependent upon the reviews of the users. The
conversation is no longer in the hands of the company but with the people who can make or break the product.

The gender split in authors of posts or mentions remained similar in both years, with more male authors than female authors. The top interest
areas were Technology and Sports for both the pre-buzz and launch week periods. Artists and Executives remained the top professions for both
periods as well.

The sentiment was mainly neutral for both pre-buzz and launch week. However, in 2019, there was more positive sentiment in both periods,
whereas the sentiment was more negative for 2023 in both periods. Generally, people expressed more positive sentiment for iPhone 11 as
compared to iPhone 15.

The coverage for iPhone was mostly from international news and media outlets in both pre-buzz and launch week, indicating that as iPhone is a
much-awaited launch, people globally are excited to buy or have opinions about the product as it does not belong to the US only but has become
a large-scale global brand.

The majority of posts expressed anger followed by joy in both pre-buzz and launch week. People had extreme emotions related to iPhone that
could be related to the price, features, excitement to own an iPhone, and a lot of other things leading the majority of the public to feel either
angry or joyful.

Overall, in the retweets section, the media drove the conversation in 2023, and Twitter users with inactive accounts led in 2019.



Recommendations 



Continue to utilize platforms like Twitter, Reddit, online news sites, and YouTube as they
have proven to be effective in driving conversations, promoting, and marketing new
iPhones. Consider exploring emerging platforms or trends to reach a wider audience.

Capitalize on the iPhone’s global appeal by hosting grand launch events that generate buzz
and excitement worldwide. Coordinate these events with key media outlets, international
news platforms, influencers, and Twitter users.

Utilize hashtags like #appleevent to create a buzz on social media platforms and engage with
potential customers.

During the launch week, emphasize customer reviews and feedback. By stressing the
importance of their feedback, the audience will feel valued and included in the marketing
process. Encourage satisfied customers to share their positive experiences, as positive
sentiment plays a crucial role in influencing potential buyers.

Utilize social media analytics and insights to research, draw comparisons, and identify
trends to tailor marketing strategies and campaigns. Sentiment and emotional analysis will
help in making better decisions for future strategies. 



Thankyou 
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